
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
8 Oregon Franchise Areas 

To: Office of the Secretary 
Attn: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 

CSRNo. ___ _ 

PETITION FOR SPECIAL RELIEF 

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 ofthe Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in 8 Oregon franchise areas (the 

"Franchise Areas").2 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.3 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis. 4 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.5 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 See Exhibit 1. 
3 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
4 47 C.F.R. § 76.907. 
5 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631,5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(1)(l)(B) of the Act and 

Section 76.905(b)(2) of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 6 

As demonstrated below, the Competing Provider Test is satisfied in each of the Franchise 

Areas - Dayton, Dundee, Keizer, Lafayette, McMinnville, Newberg, Salem, and Yamhill--

because two unaffiliated MVPDs serve over 50 percent of the Franchise Areas' households with 

comparable programming and the reported penetration rate for DBS providers exceeds the 15 

percent threshold in the Franchise Areas. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN THE 
FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in each ofthe Franchise Areas. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Comcast to Over 50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... "7 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

6 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.P.R. § 76.905(b)(2)(i) and (ii). 
7 47 U.S.C. §' 543(1)(1)(B)(i); 47 C.P.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 8 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 9 Comcast's Franchise 

Areas are well within the satellite footprint ofDirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Areas. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available. 10 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the comp.eting 

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are 

8 Rate Order ,-r 29. 
9 See MediaOne ofGeorgia, Inc; Petition for Revocation ofthe Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ,-r 5 n.16 (1997) (citing Rate Order, at 5660-5661). 
10 See Rate Order ,-r 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, eta!, 19 FCC Red. 7003, ,-r 4 (2004). 
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reasonably aware of the availability ofDBS service." 11 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 12 With approximately 

33.8 million subscribers nationwide, 13 comprising over 33 percent of all MVPD subscribers, 14 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Areas, it is 

clear that consumers in the Franchise Areas are "reasonably" aware of the availability ofDBS 

competitors. 15 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

11 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Corneas!- Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Rod. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier repmted decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence of DBS's nationwide gro\Vih and local subscriptions, without 
reference to advertising or other promotion.") ("Bright House Neflvorh- Florida"). 
12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (rel. Jan. 16, 2009). 
13 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 2011 
Results (Feb. 16, 2012) (reporting that, as ofDecember 31,2011, DirecTV (US) had 19.9 million 
subscribers), available at http://.inve tor.directv.com/releasedetail.cfm?ReleaseiD=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 2011 
Financial Results (Feb. 23, 2012) (reporting that, as ofDecember 31,2011, Dish Network had 
approximately 13.97 million subscribers), , available at http://press.dishnetwork.com/press
releases/dish-network-reports-fourth-quatter-and-year-end-2-nasdag-dish-0855001. 
14 Georg Szalai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19,2012 (citing SNL Kagan report of 100.31 million video 
subscribers by the end of2011), available at http://www.hollywoodreporter.com/news/pay-tv
operators-added -subscribers-fourth-guarter-snJ- kagan-showtime-starz-hbo-3 01624. 

15 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida~ 
6. 
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available" in the Franchise Areas, and are offered to over 50 percent of the households in the 

Franchise Areas. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 16 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel ofnonbroadcast service programming." 17 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 18 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 19 And, as shown in the attached 

channel line-up, Comcast's programming service offer,ngs in the Franchise Areas are 

substantially similar to the DBS Providers' programming services.20 

Test. 

Based on the above facts, Comcast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

16 See 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
17 47 C.F.R. § 76.905(g). 
18 See, e.g., Corncast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels ofvideo programming, including more than 
one non-broadcast channel."). 
19 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit 2. 
20 See Comcast Channel Line-up, attached hereto as Exhibit 3. 
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DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with each Franchise Area in order to determine the number of DBS subscribers within 

the Franchise Area.21 The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of effective competition,"22 and 

stated its preference for this approach. 23 

To determine the relevant ZIP+4 codes for the Franchise Areas, Comcast contacted 

Media Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a 

process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a 

particular community. This process utilizes enhanced mapping software that correlates ZIP+4 

codes with the U.S. Census Department's "block group" level households. The "block group" 

measurement is the most precise Census tool available to measure households within a very 

small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie 

within the Franchise Areas.24 

Com cast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

21 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
22 See Cable One, Inc. Petitionfor Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, ~ 8 (2003), quoting Falcon Cable Systems II, a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 
23 See Public Notice, "Commission Announces New Standards for Showings ofEffective 
Competition For Cable Service," 23 FCC Red. 12067 (2008). The Commission stopped short of 
requiring ZIP+4 evidence in effective competition cases. See Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," DA 09-1361,24 FCC Red. 8198 (2009). 
24 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 4. 
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association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Areas. 25 

Finally, Comcast compared the DBS subscribership figures reported by SBCA with its 

own subscribership, and was able to confirm that its own subscribership exceeded DBS 

subscribership in each of the communities that qualify for effective competition under the 

Competing Provider Test- Dayton, Dundee, Keizer, Lafayette, McMinnville, Newberg, Salem, 

and Yamhill. Comcast is the largest MVPD in these Franchise Areas. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Areas, Comcast compared the competing providers' subscribership to 

the most recent U.S. Census occupied household unit figures for the communities.26 This 

comparison yields the penetration rate for DBS Providers in the Franchise Areas. 

As detailed in Exhibit 7, the subscriber rate for the DBS Providers in the Franchise Areas 

exceeds the 15 percent threshold required under Section 623(1)(1)(B) ofthe Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs ofthe Competing Provider Test in the Dayton, 

Dundee, Keizer, Lafayette, McMinnville, Newberg, Salem, and Yamhill Franchise Areas, it 

faces effective competition in these Franchise Areas. 

25 See Exhibit 5 (providing total ZIP+4-based DBS subscribership for the Franchise Areas, as 
well as all ZIP+4 data relied on in the Petition). 
26 2010 Census Data household data figures are available at http://factfinder.census.gov, the 
relevant pages of which are attached hereto as Exhibit 6. 
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CONCLUSION 

Comcast's cable system is subject to effective competition in each of the 8 Franchise 

Areas under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the presence of 

effective competition in each of the 8 Oregon Franchise Areas as of the filing date of this 

Petition. 

July 12,20 12 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
on be alf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
19 19 Pennsylvania Avenue, N. W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorneys 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

July 12, 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 • 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



Date 

DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, underpenaltyofperjury that: 

1. I am the Senior Director ofRegulatory Accounting for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Com cast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Of the 
Franchise Areas subject to the Competing Provider Test, Comcast is the largest 
multichannel video program provider in the Dayton, Dundee, Keizer, Lafayette, 
McMinnville, Newberg, Salem, and Yamhill Franchise Areas. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

Warren Fitting 
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EXHIBIT 1 



PSID# 001987 

OR0280 
OR0278 
OR0227 
OR0279 
OR0287 
OR0281 
OR0057, OR0476 
OR0475 

18252861 .1 

DAYTON 
DUNDEE 
KEIZER 
LAFAYETTE 
MCMINNVILLE 
NEWBERG 
SALEM 
YAMHILL 



EXHIBIT 2 



~.Ll-'"·'-''-' J. V rage 1 or .L. 

]net (HD) IB2!10J Disney Channel (West) 291 Hope* 368 RFDTV 345 
A&E IBQl 265 DisneyXD !@12n INSP 364 ReelzChannel Z38 
ABC Family 00 311 Documentary Channel 267 ION Television 305 SOAP net 262 

American IW:Jvie Ciassics lBQl 254 E! Entertainment 236 ION Television West 347 Science Channel _l8Ql284 
(AMC) 

ESPN IH5l 206 Independent Film 559 ShcpNBC 31~ 
Animal Planet JBQ!2sz 

ESPN 3D (HD) !ffi:ii 106 Channel (IFC) Speed Channel !8Ql607 
.Audience Network EiQ! 239 

ESPt:l2 It@ 209 
Investigation Discovery 285 Spike !B§l241 (I D) 88CAmerica 264 

ESP NEWS IBQI 207 Style 235 
BYUTV 374 Jewelry Television 313 

ESPNU [821208 Jewish Life Television• 366 Syfy Channel !t@244 
.Big Ten Network I8Ql 610 EWTN 370 Lifetime 00 252 TBS !BQ!247 
Biography Channel !BQJ266 

Enlace Christian 448 Lifetime Movie Network 253 TCT Network 377 
Black Entertainment !BQj 329 Television• TNT 1.8Qi245 Television (BET) Link TV 375 

FUEL TV [ljQJ 618 
TV Guide Network 273 Bloomberg Television 353 FX I8Ql 248 

Logo 272 
Boomerang 298 MHz WORLOVlEW• 2183 TV land 304 

Bravo IHQi 237 
Food Network 00 231 

MLB Network 00213 TV One 328 

CBS Sports Network lBQJ 613 
Fox: Business Network !BQl 359 

MSNBC IHQl 356 TeenNick 303 

CCTV-9 
Fox Movie Channel 258 

I8Qi 331 Tennis Channel 00217 2053 MTV 
CMT lBQJ 327 

Fox: Nev-IS Channel !8Ql360 
MTV2 333 The Hub 294 

CNBC IEQl 355 
Free Speech TV* 348 

Military Channel The Learning Channel i8Ql280 287 
CNBC World 

Fuse 339 
The Sportsman Channel 605 357 NASA TV 289 

CNN iBQl 202 
GEM NIT (Global 2068 

I8Ql 216 The Word Network 373 Expansion Media NBA TV 
CSPAN 1 350 Network)* NFL Network 18Ql212 Travel Channel !821277 

CSPAN2 351 GOD TV 365 NHL Network !HQJ 215 Trinity Broadcasting 3n 
Cartoon Network (East) It@ 296 GSN, the network for 233 NRB 378 

Network (TBN) 
games TruTV 246 

Cartoon Network (West) 297 Galavision 404 Nat Geo WlLD 283 
Turner Classic Movies 256 

Centric 330 GolTV HD English iBQl 620 • National Geographic 18Q!Z76 (TCM) 
Chiller Channel i8§] 24Z 257 Golden Eagle 363 USA Networi< 
Christian Television 376 Broadcasting• 

Nick Jr. 301 
Univision 402 

Network (CTN) Golf Channel iill!J its I 
Nickelodeon (East) !8Ql299 

VH1 00335 
Church Channel 371 Gospel Music Channel 338 Nickelodeon (West) 300 VH1 Classic 337 
Cloo 308 Great American Country 326 Nicktoons Network 302 

Versus 00603 
Comedy Central ~Bill 249 HZ 271 OWN 279 

WE: Women's 260 
Cooking- Channel 232 HD Theater !BQJ 281 Ovation TV 274 Entertainment 
Current TV 358 HDNet l.8Qj 306 Oxygen 251 WGNAmerica 00307 
DIY Network 230 HITN* 438 PBS 0 Weather Channel !@362 
Daystar 369 Hallmark Channel . !BQl 312 PBS Kids Sprout 295 Wortd Harvest Television 367 
Oiscovery·Channel IE@ 278 Headline News 204 Planet Green [BQ]Z86 n3D IHQJ103 
Discovery Fit & Health 261 History Channel l8Ql 269 Pursuit Channel 608 
Disney Channel (East) liill 290 Horne ft Garden 18m 229 QYC 275 

Telev1sion [HGTV) 
Home Shopping Network 240 

- -- -
PREMIUMS 
5STARMAX HD East I8Ql 520 FUX ON DEMAND® 1557 ~reMPX lEQ! 517 STARZ® ON DEMAND 1527 
®MAXHDEast i80 523 FOX Deportes 624 Outdoor Channel 606 Showtime Beyond HD iBQI 550 
ActionMAX HD [ijQJ 519 Rix 557 SHOWTIME !8Ql 545 Showtime Next AD 18m 551 
Cinemax East !8Qj 515 Fox: Socc~r Channel liill 619 SHOWTIME (West) !EQ1546 Showtime Women HD 18m 552 
Cinemax West l8Ql 516 Go lTV 620 SHOWTIME2 iHQJ 547 Sundance Channel 558 
ENCORE (East) I8Ql 535 HBO (East) !t:Qi 501 SHOWTIME Extreme l8Ql 549 Sundance ON DEMAND 1558 
ENCORE (West) 536 HBO (West) ~ 504 SHOWTIME ON DEMAND 1545 THE MOVIE CHANNa"' 1554 
ENCORE Action 541 HBO 2 (East) l8Ql 502 SHOWTIME Showcase i8Ql 548 ON DEMAND 

ENCORE Drama 540 HBO 2 (West) 505 STARZ (East) w 527 
TMC Xtra HD East ~ 556 

ENCORE Family 542 HBO Comedy HD !EQJ 506 STARZ (West) l8Ql 528 
TVG - The Interactive 6{)2 
Horseradng Network 
The Movie Channel IHQ! 554 
(East) 
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PREMIUMS 
•· ... 

ENCORE Love 537 HBO Family '(East) fBQJ 507 SJARZ Cinema HD IEQI 531 The Movie Channel 555 
ENCORE Suspense 539 HBO Family (West) 508 STARZ Comedy HD I8Q1 526 (West) 

ThrillerMAX HO IBQIS22 
fNCORE Vfestems 538 HBO Latino IEQI 511 STARZ fdge l8QJ 529 

WMMHDEast !BQI52t 
ENCORE® ON DEMAND 1535 HBO Signature IBQI 503 STARZ lnBlack I8Q1 530 
ESPH-Qassic Sports 614 HBOZoneHit 00 509 STARZ Kids a Family HD I8Q1 525 

R£GiDNAL SPORT N~7WORK5 
' : I8Qi 686 Alfituefe Sports- a Ent. rBQl681 FSArfzona F5 South P(us (2} lt!QI 648 ROOT SPORTS Rocky IEQI683 

6:81 FS Clnctnnatl l8QI 6b1 ~~~uthwest ~b/6 Mountnin 
Altitude Sports 00682 FS Detroit 663 FS Southwest Plus IHQl 677 

SportSouth IBQI649 
Alternate 682 SportSouth Plus ~650 
CSN Bay Area I8Q] 696 FS Detroit Plus Iilli! 664 FS West i8Ql692 

SpoFtsNet New York 639 00 639 
CSN Bay Area Alternate 18Qi697 FS Florida fBQl 654 MASN640 1BQI640 . 

SportsTime Ohio 662 IE§I662 697 FS Rotida Plus lBQ! 655 MSG Plus 635 lEQl 635 
CSN California 18§ 698 FSMidwest f8Ql 671 Madison Square Garden IHQi 634 Sun Sports !8QI653 

CSN California ~lt 699 699 FS North IBQI668 634 Sun Sports Plus 18§656 

CSHQicago Alt. #2 ~7 ~Ohio IE@ 660 NESN 628 00 628 Yankee Ent. ft Sports 18Ql63t 

CSN MidAlt.antic Al.t. lBQJ 643 Prime Ticket liiQ! 694 {YES) 631 
FSSouth t!QJ646 

CSN MidAtlantic: 642 18Q1642 FS South Plus I8Q] 647 ROOT SPORTS Northwest IE@ 687 

CSN New England 630 18.§ 630 ROOT SPORTS Pittsburgh IHQl 659 

Comc:ast ~et - Chicago 5 
I8Q! 665 

. - -

SATELLITE RADIO 

SONICTAP: 60's 
,. 

--sotinetAI>:· coile8e RoCk. 873 803 831 SONICTAP: Italian Bi~o 881 SON!CTAP: Regiotla{ 
Revolution SONictAP: Dalice 859 Blend Mexican 
SONICTAP; 10·5 Hits 804 

-SONICTAP: Familiar 880 
SONICTAP: Italian 882 SONICTAP: Retro Disco 845 

SONICTAP: 8-Tracks 840 Favorttes 
Contemporary SONICTAP: Rock en 878 

SONICTAP: 80's Hits 805 SONICfAP: Fiesta 870 
SONICTAP: Jazz 851 Espanol 

50l'IICTAP: 90's Hits 806 .Tropical SON!CTAP: latin Hits 871 SONICTAP: Salsa 874 

SONICTAP: .Adult 832 
SONICTAP: 839 SONICTAP: latin Jazz 879 SONICTAP: Showtunes - 823 

Alternative Flashback/New Wave SONICTAP: light 866 SONlCTAP: Silky Sout 843 
SONICTAP: Adult 811 

SONICTAP: Folk Rock 813 Classical SONICTAP: SilverScreen 8ZZ 
Contemporary SONlCTAP: FUR .V.etal 830 SONICTAP: love Songs 819 SONICTAP: Singer- 836 
SONICTAP: Alternative 834 Jacket SONlCTAP: Malt Shop 802 Songwriters 
SONICTAP: Bailamos! 869 SONICTAP: Gospel Glory 827 Oldies SONICTA?: Smooth Jazz 851 
SONICTAP: Be-Tween 867 SONICTAP: Great 855 SONlCTAP: Mariachi 876 SONICTAP: Soft Hits 849 StanCWd!> SONICTAP: Metro Blend 853 SONICTAP: Beautiful 820 SONICTAP: Groove 824 SONICTAP: Spike 841 
Instrumentals Lounge SONICTAP: Modem 814 SONICTAP: SubTerranean 858 
SONICTAP; Big 801 SONICTAP: Hafr Guitar 829 

Country 
SONICTAP: Symphonic 864 Band/Swing SONICTAP: Modem 860 

SONtCTAP: Bluegrass · 812 SONICTAP; Hallelujah 828 Workout SONICTAP: The Boombox 846 
SONICTAP: 6lues 854 SONICTAP: Hit Country 809 SONICTAP: Musica De las an SONICTAP: The 868 

SONICTAP: Holidays £t 815 Americas Playground SONtCTAP: Camaval 877 
Brasileiro Happenings SONICTAP: New Age 856 SONICTAP: The Spirit 826 

SONICTAP: Classic Hits 837 SONtCTAP: Honky Tonk 811 SONICTAP: Old School 844 SONICTAP: Today's Hits 816 
Btend Tavern Funk 

SONICTAP: Traditional 808 
SONlCT AP: Classic Jazz 850 SONICTAP: Hot Jamz 825 SONICTAP: PUMP! 861 Country 
Vocal6lend SONICTAP: Hottest HitS 818 SONICTAP: Piano 665 SONICTAP: Tranquility 884 
~AP:C~c:R&B 842 SONJCTAP: Hurbano 875 SONICTAP: Rat Pack 807 SONICTAP: Y2k Hits 817 
SONICTAP: Classic Rock 833 SONICTAP: Hype 847 SONICTAP: Reality Bites 838 SONICTAP: Zen 857 
SONICiAP: Classic Rock 862 SONTCTAP: lnk'd 835 SONJCTAP: Red, Rock 810 
Workout SONicrAP: Irish 883 and Blues 
SONICTAP: Coffeehouse 848 SONICTAP; Reggae 863 
Rock 

"The foUowing channels require a special dish or equipment: MHz, GEM NET, Hope Channel, JLTV, Once, HITN, V-Me, Enlace, Golden Eagle Broadcasting, 
and Free Speech TV. Please call 1-800·531-5000 for more information_ 
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QOQM 
BUY I 
caS))N 
GCJVE 
CO NEW 
co'iJK 
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OY$TR 
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Boomerang IMP ---
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'I"' I ~'f!: ' :.. ~ \. •:..: ~ 1t~~iaill~~ 
GCTV-NIIWII . 
C.ookhtg · Cti~~"el . 
C.:SPAN2 
Days~i" . ' ·1 
DIY 
Documuntary Channel· 
Food Network 
FOX'NeWsr·ChiiiJIOl'. 'l 
FOX Saucer Chamiel 
Gems ~nd Jewelry 
Great AmeriCan Country (GAC) 
H•llmltk,(:b.jnnel, .. 

AltlWde SPQrt1! & En1H!18inment 
Cex~Te~ N~arkw·~ 
Con1C8SI SportsNet Bay kBa 
Curroast ~at C81ifill111a 
Co~ SportsNet Chk:ngo 
C!JIIt8St SportjNut Mki'Atjanti: 
Comcast Sporl:illut New England 
ESPIIC~k:·. 
fox Socclll' Channel 
f11K Soci:u' P/u.i•• 
FQx Spocllr Mlnnu 
fox Sp«13 aiJCilna~ 
fox SpillS DJtroK 
fox~fbtla 
fox~~ 
J1rxSports~, 

.. 
• ' 

l1tf1 ~ Q.nqllllrrlledtalthbollrSOIHD ~~~~~~ iMIIclledll "HDoly,"Yaunllll horwtllHDI .... IIWm.llllil~hi;ld!llilln. 
lb.LIJ·a.ni~~btldn..w.oloi!IOIIpcrpWcflnllio. SAP·Im~'l"'tllllliMIIIIIII.Aullir.lllpodjllllillllll1ol.~lll.,.rtiltHOehlrlliii.Nullllldilpolrli>IIOJ!Oiillloa"""'IIIIID, 
~~~!1111~ ,,. IIIQIOI}II Spoil& Nolwo!N bUocr oa I!O'IIIh~•lll<l•lloro lf1CI llfli!Hrmil!l 1111<111•ouii011UoO. '0<1~ 111111'~ wlll1 M.iN~PQrl Poole. "'-•kb~ • ~ <1111. 
All !itwnld~~nu "~lui II ohlillflliiiiU! nouoo. rfloquno .d.iuonollllllo •~w. ~lrmlod n•mlllrrol ohiniJIIttnl~lli rn HO, 

~i/"ijli.llll\'"oolnloo( ................. ~I'! .. """"~~~~"IOIUb,MIIII!I;.r--., ..... oo\a'.,;.-· ... lilrl'-llln4MiW!IWIOIIIliolol ..... nolillnd!BdOn 
• ~~ .. oQI'illlltotc»>IJJIIII!lii"""'U.O.M I\illh•"" ' , , 

i~W!t!l!!lil-· . =:· ·~~··~ ... --.~ .. -~.~.,-:....._··-·=· ll lil!lil!ml<~llllloii<Wft!lllll!!»t , lllll1 ~)llioiioil· ' 0 ........ ,... ........ lfllll .. .,..,. ... ~,...,......"""" ... ,....,~.-..~~ila ........ .. .. ~ .... ~~ ... 
""""h ~ · ......... ~ .. r.n..~taHbi--Woi~-~~......,Mrlo Mlllilli*-- . liillirii iM o•llkJt!l< 

EPI~2W: 
ttalfnianc &\me Channel ' 
HD Theater 
HDNetMovias 
lr)dlePiex 
lOGO 
MI!'IW 

~ ... 'f f • 

HBO '(E.).IWI 
knii~•oo;m 
HBO·Sigoature ,., 

~:~2~ 
H$~~~mlij~ 
1\60 Comedy 5'-~' 

,1180 Zone::.Wt.;, 
HBO Latino 

stam 
EN COR 
STARZ 
STRZW 
SEDGE . 
SCINE 
STZC 
SBLCK 
SK&FM 

e 
ll 

Encore (E) »AP 

Stan: (E) ~~~~~ 
Starz CI'J) sAP 

Starz ~ge SAP 

Starz Cinema 61\P 

$t~11: Co!lie~y 
Starz lnBiack uAr 

8.t.~.Kfd,$8(_f81\1l(y SAP 

c~ twitter.corn/dlshnetwQ11<',1 

l. Connect your receiver to broadband lntemet or a phone line to Qat more·out of 
your DISH IIE!rvice. For mo,. Info wit: dlth.c;:Omtgetco~n~. 

d!Si? IM'··~;v$ • 0 

! 
i . 



.... 

ABC,M 
ALIVE 
ANGEL 
ANGL2 
BTV 
BUY 
TODN 
TDDIIW 
CCTVE 
CCNEW 
CHRCH 
CMT 
CNDC· 
CIIN 
cr,1or 
CSPN2 
ovsm 
DI~G · 
DISE. 
DISW 
DOC 
E! 
ESPN 
ESPN2 
ESNWS 
ESPNU 
FOOD 
FXNWS 
FX 
GEMS 
HDNff 
HGTV 
HIST 
HLN 
HRTV 
IISN 
HSN2 
ICTV 

t;JA~YI 
II \'\lTV 

Amm:al!Ye 
MQ~fQiie 
An~!l Two 
B~ile33 Te~ston • . . , ' 
BUJI 
c·~ijop' "'twock:(~ . ~Afl 11 

• 

Cartaan Network (W) 
CCIV:E • · ., i •, 
CCTV-11~3 
'ilt\llllll;~( j .. 
CMT 
.c8ua:. · · .: j 

CNN . 
CorutdyJCenll'll, 
C:~rAA? . 

' Qmtfij< .. !~ ; ., 

ESPJl.~S '. 
ESPNU 
Food Network 
FOX News Channel 
FX SAP . 
6ums & Jewelry TV 
HON~t ·HD only · 
HGTV 
"'a~o!Y · 
HLN 
Hot3e~&Qlng TV 
HSN 
·tiSN2 ··· ' · 

llYN 
ARTS 
CSPAN 
EWTN 
fi~W 

. ~~~.' ·· : -'n~~~~~· !·•· . ] . I ... , .... 7 )?,"".-•• · .• •· r · · ~· ... ;; . ·1 
0 "'""'"""·· ., I I I I . . .. . . . 

1,1 ~O·Cim*~lf"Mt•.JIIIIrii\OIC!ii!Mir~ I .. 1• • • , 

$Ap·~~w.· ~,.,~.,"""-· ···~~ -~~~~~iel'i'dllpo"'* ll! lllll·nr::~~~o.-a1_\._ut'~"~'!"i 

. 'r· 

BBCA 
BET 
Pl(l1D 
BRAVO :· 
cifssN 
c~~~t : 
Q_ISXD, 
~4 ....... 
GLVSN 
GOlF 
GSN . ~~/k.-~ 
HLMRK ·~i~~~~m~ 
lfC 
10 
LMN 
MlO~· i 

MSNBC 
NT~~.D; 
NBATV 
NFL 
NHLN 
NKJR 
NUVO 
OVAJN 
OWN 
OXYGN · 
RFDTV 
SOAP 
SPEED 
STYLE' 
TNCK 
FTRAJ; ; 
FTRAW 
TliU 
TCM 
UNVSN 
UNVSW 

li-'~'~J .. < r~.:~lj(.\,;.li!NI~~~ e ~· " ; ,,!>;Jilf~~w 
Bo~mer~~ng •AP --- · 

ChlRer 
cloo' 
CN~O.Wdrkf 
CoO~nq Channel 

. , njYl"· . .",. ,. 
' ... ~ • .,( hi\'l ~~ .• tJ 

ENCIII tn~~ (~! ~Hil .td!, . , , ...,..-. - ··~ 
~NC~ . ·~i~~·~·!:t~:~·l,r,'l~~flrill 
EACTTI • Ene6ii ~lon ~r~;;;~ 
'E nioi · ~~irv.:' · ' · rr.·I·'~~~~W.'fl:~'l:'.liil II""'"' ' ~"'l"." ."l ~llle ·•··· ···'i(:~·~;:.Hwa~ 
ENfAM; Encol'@ ramify 347 
Elov< · -·~•lil~·<· ' ... r•• :i"W\"J'r"t'\~!lltilll>ll<l 

' • •J"'!"-'\!11~'~ · ·· ' c·l·•"'''".li)llil)l71ic•1li\''JIIlli"'~ 
ENS~P Epci~Jll ~usp~ _34~ 
EWSTN '~l~nlS ·,. •· '1 t:~frr~·~&~ 
FDXB Fox B.usln'ess Network · /Ilil 20.8· 
FOXfJO Fdx-M~e~n~bf·~.r , ·lli:~li'-\'\~9 .• • .1' 
fSC fox Soctsr Channel Cli1 400 
FUEL FUEL )v . '\·. ~'llt@.~.l 
GMC gmc . . .. . 188 
GAG GreetAnilirl9&ri Cat!ntry (GAo)j · 't~t~~i 
HZ H2 C1iJ 12·1 
HMC Hatrm•rk Marie Cha.pnel · · ;,\:/f./Wtl f!?f, 
HUB Hub C1iJ 119 
MIL Mllll.tly Channel '. ;.. ... ~; ,.,i,\ .. ;,:fl)i}i,\!li'!~ll 
MPLEX MovlePie'~ . 377 

lo • • ' • .. •···•l\'l\\ilf~llii~ll'1i00 
MuN~ mun2 ·.· , · · ,.,,,,~/;Wl~l!:i~~-~ill!'i 
NATIJW Nat Qeo WILD 
NICKT ~Jll!t~l( .: , ·:·;~, 
OTOCh Outdoor Channel. 
GREEI! Pl8ne{ !lreen • ' ~ · · .;,,,:;._;.~~; 
SCI Science /11!} 193 
SPMtN SPG.rts~ln Ch.~it~l ' . ' ··' , . , · :J~d'm~' 
TEN IS Tennis Channel W!.l 400 
TMC·'II ThiiM.ovteC.hanriei:.(W)'~p I • ·~~9' 
TMCXW Thu f.lovkl Chan~~-~ .. ~ rN) lAP . 

EPIXS Thli Tfire;e~1roh).'£roW~ . . , '" ;fj' 
VERI1. Verla 
YS. v,raus · · 
VHICL VH1 ClQ:s.Sia -16a 
l'lns OIStl Music Channals 923· U46 
Count-t 
Elecn-tlc & D~nce · . 
Hlp·H~/ R~B . 
Jau&Bl~ 
Latln -llilt,lllltkllllll 
Pap ,,,,, 
Rock . 
Stan!P'ds 

;L> 



EXHIBIT3 



Multi Latino Packages 
1/ll!i:li.j,j .• e) 8 ·d•!O .• ,!Hii.\H •• e e) 

122 DllnlyXD 
241 NuvoTV 

"""'""' 601 Cll8a:Pieryen&pano~ .., .. _... 
"'""" """"-1505 KlltTiy•nEiplnl 

"" T"' 6a1 ClniiSUr 
608 ~NenEspiOOI 

609 ef'Nlltlportet. 
610 Cln11M8Uano ,,_ 
613 ntlntt! 
6H CIJEI22 
61~ GoiTV 
616 Ln!IIIHIMII 
617 Azlac:aAiokka 
618 DlctllV 
f.\ll~ 

"'""""" 621 CBTV 
fi22 Olsoowryl=.nllhl 

62J """ 624 C.rat52MX 

"'""""" 626 Mulllmlll!l111 
OZ7M 
6:28 WAPAAnl'ric:l 
631 r•F~tt~n 
632 AnlSportl 
<lSMIUoTV 
636T-
639 Gnr!C111111 

..,"'"'"""' 641 DIIPIIII:ullelak:o 
644 HTVMlslcr. 
645 Teii!Htt 
646 Rltml&lnl.dno 
647 Teltrttrno 
648 BI008111BX 
651 EWTllenEapel\ol "' ......... 
653 TBNEnllca ..,.....,.,Ill 

l'jilt,!i." ,J. ii.W .-e) 

-.orc~~Udllcl-.c 

w ll!t,!l.11 flw'·' • • • •l 
I~IUCits-MUitl~no,linltsiBIIIc,OIQit:IIEcooomy, 
Mulk:Dlolca 

lrQ.Jdas:MUitll.ltlnO,Iini!ICIBulc,DigltiiiEco1omy, 
Mullc Chait:l and thlfrl~ngdllnneD: 

"'""" 33 ""'""""' ,....,....,. 
35 """' 
36 ESPN2 
37 Cornc:utSpotiHst 
"llC 
40 Nlckai!KIIDII 

" 11<T 55 l1IS 

59 "" 62 VH1 " ..,., 
119 Sprout 
162 IISCArnilrial ,. ...,.... ..... ~ 
M~-H.D 
732 io'mfiJICI 
733 GoiiChalllllltl) 
734 ROOTSportal() 
735 ESf'NHD 
736 EPN2HD 
737 r.ti!JaltSportiNitHO 
738 ru:t<l 
740N~HD 

754 THTI<l "",,., 
759 ,.,., 

71i2 '"'"" 
763 ""'"' 785 UIINI'D 

1B8 """""" 793 B8CAm111taHO 

lncb:ides::Murtll.dno,~BIIIc,Diglt:IIEaxumy, 
Digital Pr'lfln.<l, a:!OIIicnl ctmmllllm Muttllatlno 
MIXIIldM\IIk::QloQ. 

IIIITEWNATIONALI'I;EM!UMS ~ --692 NEDo-...t 
693 lV.J.pln!Jipi.IMIII) 
69ot1SBTW~II'IIII) 
695 TV5Mondii(Fnl'lm) 
696 C1R(JI.u.n) 
rm RTN(RIIIIIInl 
698 TFC(AIIpllll) 
699 GMAP*IoyTV(Aip~oj 

tf you have any questions or problems rvganjing installation. seMce policies. 

or use of yolK cable, internet or phone service, call us at 1-800-:xFINITY 

or please visit o..x office at 

SALEM 

1710 Salem Industrial Dr. NE 

Salem, OR 97303 

Mon-Fri 8:30-S:OOPM 

Sat9:~:00 

MCMINNVILLE 

4025 Nimbus Loop 

McMinnville, OR 97128 

Mon-Thur 9:00-5:00 

Fri 1 O:D0-6:00 



~ Channel Lineup 
~ Salem/McMinnville 

• UNITED BASIC • DlmALFAMILY • DICiiTALPAENIEA • MUSICCHOitE 

• Dl(iiTALECONDMY • Dll:ifTALPRERARED ,~~ SPORT'S ENTERTAINMENT 

• l:ltll'JU:.SIJ:amt • OICRA&.~IPUIS • M~ 

"HD Equipment needed ltlrHD d!annalt,ltJ caplblalV (nat prD'Med by Corncas1), til equlp!l'lllnt, 1111d.lot 1111 HD 
apablldlgiiiiCC!Mirterall!~Uiredtllrect!lvelllprognmmi~, Ftdl!lllllawrt~qulrasu~IDL.mlt!dBallc~ 
ordi!I"!Drea!lwll&nyathlr!Mia!Mrvlcll CI'TanneiLinltipiiSUb)lc!IDCI'IIII9l 

K!!!Z:rl!!W •l 
S:Sil11111, M"' McMinnvtll!l 

2 KPJU(ABC) 
3 KRCW·TV(CW) 
4 TVGukiiiNB!work 
5 KPXS(ION) 
6 KOIN(CBS) 
7 Ollo:MiryChanrm 
II KGW(NBC) 
9 WGN(Chlcago) IN 
10 KDPB(PBS) 
11~:Publlc Ill 
12 KPTV(FOX) 
13 KPDX(MY) 
16 O'IC 
17 HSN 
20 KNMT{TBN) 
21 Accnl: Gov. (IXTV) s 
21 Accell: Gowmmanl M 
22 Accns:Pub.(CCTV2) s 
22 SllopNBC M 
23 Accesi:Pub.(CCTVJ) 
24 C·SPAH 
25 C-SPAN2 
26 T!l!lmundo 
27 Acal:si:Edu.(CTV) 
29 Gal!l.v111on 
30 ShopHBC 
31 UnM31on(truNP) 

LM!Bl ...... 
702 IOO"U\ABC}HO 
703 KRCW(CW} liD 
705 KPXGOON)HD 
706 KOIN(CBS)HD 
708 KGW(NBC)HD 
7tl9 WGf.I(Chlcaga)HD M 
710 KOPB(PBS)HD 
712 KPTV(FOX)HO 
713 KPDX(MY)Iil 

R8qJ!ri!SOI!IIbll~tTt~plllc81wr1D!I5(11m11Digllal 
linlll!d~CJianntlla. 

14 JewelryTek!vt31on 
15 TVMart 
9B JawelsyTatsvltlon 
99 LeatdAtt:e'SS 
164 ShlpNBC 

302 THISportland 
303 UniYe!SIIIISpom. 
304 AntennalV 
307 EstnlllaTV 
308 KGW24f7 
310 OPBPW 
315 lVMart 
1DOOSelfHI!Ip 

'4'·' !?'=··-- • •l 
18 HallmarkCh&nl'll!l 
40 Nlckeloda:Hl 
41 ObneyC11•n11111 
45 He.:J'Hn~ NIIWS 
-47 Th~W!dlllrChiiiU1BI 
66 _..,_ 

., """' 119 Sprout 
121 Hub 
122 DilnllrXD 

"" '" 215 TeanNitk 
272 SclenceCMnMI 
m NattonaiGeog~hk: 

~~te ...... ll!r:Smb 

t~:~u 1 • 1 · ·-6--hM e eel 
18 Ha11111rkChannal 
41 DisolyCI'i111nel 
42 Clr!oonNetworK 
43 AniiTIIIPianat .. "'' ~7 TheWfllltherChannel 
48 FDKNI!WIChanrllll 

50 """" 51 TrulY 
52 ... 
56 BET 
S7 SplkBTY 
58 USA.Network 
60 Coollldy'Cintrll 
6.4 TVI.!nd 
66 FoodNIItwork 
69 ureume 

70 " n AMC 

w.,:1.11i3h,,•-M . -. -411 
1 OnDarnand 
18 HaYmart.Chanl'llll 
J2 Vmus 
33 Go!!Chanl'll!l 
34 RODTSporiJ 
35 ESPN 
36 ESPN2 
37 COmca:s!Sport!Net 
Ja llC 
39 ABC Family Channel 
40 NlckiiiOOeon 
41 Dllr.syCh8111Vll 
42 CartlonNetwork 
43 AnlmaiPiarlllt .. "'' 45 He.:l~neNW~~ 

4E CI<BC 
~7 TheW.nhllrChlllnel 
-48 FOXNIWICI'!Inl'll!l 
49 NWCabii!NIIWS 
50 Hlsl«y 
51 TrulY 

52 "" S> FX 

" lWT SS T8S 
56 BET 
57 Spllr.BlV 
58 USANetwtn 
59 Sy1y 
60 ComadyCinbal 

62 '"' 
" M1V 
01 TV"'"' 
&5 T!11'o1!101anlltll .. --., H<TV 
68 0xY'Il111 
69 ueume 
70 El 
71 AMC 
106 C·SPAN3 
119 Sproot 
128 MSNBC 
129 Bloomberg 
136 .. 
162 BBCAmerlcl 
166 FEARnet 
181 8111'tiJ 
1a3 Sl)'IIINetwork 
233 Oa,star 
271 lnvastlgatlon Dma!Y!!ry 
275 Blo 
276 H2 
500 HaMmlu1cM!MetllBn111!1 
502 WE 
504 ueumeMO'o'leNetwont 
515 Movli!Piex 

ll1Gil>l.Sll1R1BI. 
707 OlscowryCiv!MI'IHD 

709 WGNHD 
711 VelocltyHD 
715 G4HO 
716 OVCHD 
717 HSNHD 
718 HaUmarkChanneiHD 
719 HaAIIIII'XMD'IIeChllllfiiiiHD 
7J2 1/musHD 
733 GoMCMn1111IHD 
73~ RDOTSpoi1!:HD 
735 ESPNHO 
736 ESPN2HD 
737 Comc:a111SpatsNetHD 
738 TLCHD 
739 ABC Flmlly HD 
7«1 NlckllodeonHD 
741 DlloeyChanneiHD 
742 Csm1n Nmiork HD 
743 Anlmall'larllltHD 
744 CNNHD 
745 HadHne News HD 
746 CNBCHD 
747 TheWI8thllrChanneiHD 
748 FOXNwn.ChanlllliHD 
750 HlltoryHD 
751 TroTVHD 
752 A&EHO 
753 FXHD 
75< lWTHD 
755 TBSHD 
756 BETHD 
7~ SpllutlVK:I 
758 USAHD 
759 SyfyHD 
760 Comedy'C!ntruiHD 
762 VH1 HO 
763 MTVHD 
764 f'lllj.:jii.HO 
765 TRMIIChanneiHD 
766 FoodN8twoflc.HO 
7Dl HGTVHD 
768 Clxyv1111HD 
769 UlstlmeHD 
770 E!HD 
771 AMCHO 
TTS BloHD 
mstyleHD 
T79 Elrw'tiJHD 
7BO WEHO 
785 UstlmeMo'o'leNatwDI'XHD 
787 Unt.rersaiHD 
788 SprootHD 
790 MSNBCHD 
791 Bloombm'gHD 
79J BBCAmert:aHD 
794 lnvlllltlgstlonDI!a:lwryHD 
795 H2HD 
897 XfinityJD 
898 ESPN3D 

' ·d''''·!·w·" tJM • • ••1 
61 CMT 
107 CUnentTV 

120 Nick.Jr 
121 Hub 
122 Dlll!'reyXO 
123 DlllleYJr 
124 NlckToo 
126 NlekTCXInJ 
127 Weathei'ICII!1l.Deal 
130 FDX6uslnassNe1Wor1t 
131 BBCWortdNeiW 
135 MlV2 
139 LOGO 
159 NatiOOIIIGeoqn~phlcWid 
161 GSN 
180 Ovstlon 
1114 CooklngC!lllnMI 
185 Ret~mentUvlng 

201 PIIIHrtGTMn 
,.. D1Y 
215 TeenNick 
220 OWN 
222 OlscovBfYAt&Kieltfl 
2.31 Halogen 
2J2 EWrN 
23~ BYUTV 
235 INSP 
2~1 NuvoTY 
212 Scil!lnoeCh811n~l 

273 NotlonlliGeogl'lphk: 
Z7~ MllraJrvCrnume! 
400 NA.Network 
401 FDXSOCDr 
402 ESPNI!IW 
405 Sport3mm1Chlnnel 
406 OutdoorChannel 
~09 lVG 
<111 ESPNU 
~12 CBSSport:s NsiWolk 
416 NBATV 
417 NFLNetwork 
~18 NHL~rk 

~19 MlBN!tWon( 
472 MTVHIII 
~73 IIH1 Claak: Rock 
475 MTVJarns 
476 Fuse 
481 Cantn:: 
483 lVDne 
484 GIW!tArnerlca'ICOUntfy 
485 GMC 
466 TheWoni 
501 TumerCir!sslcMD'tles 
503 IFC 
505 5undana~l.hllnnlll 

512 RlleiZ 
513 lndii!Pia: 
514 Rmt!PIU 
516 En~Famlly 

518 Encon! 
520 Enlllflll.D'o'll 
522 En~Suspen. 

52~ EnCOO!WB:st!ITII 
528 EnCO('IIOillm& 
530 Enco"AcUon 
586 FUX 

603 Mun2 

606"" 
619 Galllvlsl6n 
62l HITN 
631 TeiiiFIJbml 

DGTAI...PRB'BIRED. 
71~ fUMHD 
721 ESI'NewsHD 
722 OutdoorChanneiHD 
725 CBSSport!ltwetwtn1(HO 
127 F3PNUHD 
728 NBAlVH:I 
729 NFLNetworlcHD 
'730 NHLNet'MN1:HD 
'731 MLB NMwttk HD 
749 FOXBillllnaNmv.ootHD 
772 Sclant!!CimnneiHD 
m N1111ona1Geographlct«l 
776 PllnlltGrwmHJ 
T7B lVOIIIlHD 
1B1 lfti{J 
782 MGMHD 
783 EnalreHD 
78-4 TCMHD 
789 HubHO 
796 Ollllii)'XDI{J 
797 GMCHD 
798 HDNIItHD 
BOO Fm:Soa:8rHD 
801 GUM!II6nHD 

1.1 -~ti !IGRH-!i+ f¢1 e e e e e l 
53-4 S1arzWI!It 
536 StllrzEdgeWut 
537 SlarzlnBiackEat 
538 Slllrz Onema Eat 
539 SllrzKids&fllmllyEat 
540 S1an: Corned¥ Eat 
550 HBOEall 
551 HBOWI!It 
552 HBD2Eat 
553 HBD2West 
554 HBDSigna!U"f.ut 
S5S HBOSignlltl.J"Wut 
SS7 HBO Family West 
558 HBOI..atlrKJEasl 
559 HBD Comedy Elll! 
560 HBOZoneEast 

DIGilJU..PREfERREDPWS. 
83~ SlllrzEas!.HO 
851 HBDW!IS'!HD 
853 HB02WutHD 
855 HBDSignatu"WIIstHD 
858 HBOL.atjnoEuiHD 

4, ?!t ir-'•~ ••• --. --. • • -el 
561 ClnemuWMt 
562 ClnemexE-t 
565 MoniMAXWest 

,..,__ .... 
~~l.lll:; 
m ~'Well 
m~:l:*l:l "* ~ .. ~w.a: 
-~~'fld: 
5!3~tt:r"'Q1MI "'-"'· ... · !'.14 ~f-Zcn.ba' 
51!~~E.-: 
Sit ftCI!EII:I --· M-1 01'-."''l:iikD 
~ ~W.JG 
111 ~::-..... ,.. 

,c 'VI 

217 Crime&lmatlgatlafl 
399 NFLRedZona 
400 NFLNI!twolt 
<102ES,.,.... 
403 BlgTenNetwork 
406 outDoorCI'i.,fllll 
407 ESPNCiusk: 
408 SpeedChannl!l' 
~10 Tennbl Channel 
412 CBSSjXIrtsNetwor1< 
413 FCSAtllntlc 
414 FCSC~Iih.l 
~15 fCS Pacific 
416 HKN 
~17 NFLN«twork 
418 NHL NetwDrk 
~19 MLBNetwork. 
506 FCDtMcMBChinnel 

SI'ORISEII'IBITAIIIEIT. 
721 ESPIMW!HO 
722 Outdcu01anneiHD 
723 SpeedCilllnniiiHD 
72~ T~nnb Clm!lnlll HD 
725 CBSColle9eSporbHD 
726 BlgTenNefwOO:It) 
728 NBATVt«l 
729 NFLHetworltHD 
T.30 NHJ..Network.HO 
731 MLBNI!twtrtHD 
799 NFLP.edZDneHD 
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.AMEQIABIZ 

J~, I 2... .2012 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedlaBiz") utilizes a multi-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. {A ZIP+4 Code Includes the flve digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

MedlaBiz developed this methodology to address the potential shortcomings In utilizing 5-dlgit ZIP COde data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has bean used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside in one and only one municipality. Media Biz uses Place, 
Minor Civil Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. Media Biz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZIP+4s, to Identify ZIP+4 Codes within municipal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tela Atlas master street database. 

Media Biz then utlllzes Its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where 
Media Biz determines that a ZIP Code falls entirely within a franchise area, however,-lt is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-digit ZIP Code. In these instances, MedlaBiz identifies such 5-dlglt ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlgltZIP Code only. 

Only ZIP+4 Codes that meet speclflc criteria are Included In this report. The following criteria must be met: 
• The centroid of the Zl P+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H -high-rise or S -street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

Media Biz 

1810 Platte Street Denver CO 80202 (303)271-9960 www.medlablz.com 



EXIDBITS 

SBCA ECTR Summary Pages 

ZIP+4 Data provided on CD included with the exhibit. 

A hard copy of the ZIP+4 data is available upon request. 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for Dayton, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

235 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report sBCA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for Dundee, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

239 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report · ···-~·~ SBCt-r 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907{c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
{DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for Keizer, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m esteves@ sbca. o rg 

DTH Count 

3410 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR- Effective Competition Tracking Report SBcA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for Lafayette, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

437 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal cciurse of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit se.rved in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report SBcA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of tile Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for McMinnville, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca .org 

DTH Count 

2454 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included ; and h) zip code Information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
{DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

Requested total for Newberg, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m esteves@ sbca. o rg 

DTH Count 

1555 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Req uested total for Salem, OR 

Data is current through 2/29/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

12,657 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residt!ntial subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 ·phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: April 5, 2012 

ZIP Codes 

I Requested total for Yamhill, OR 

Data is current through 2/19/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

114 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 ·fax 202-349-3621 
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American FactFinder - Results 

. -- .,- ' ' , <,· U.S. Census Bureau -- ' 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California ,Connecticut.Mississippi ,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Dayton city, Oregon 

Total: 843 

Occupied 797 

Vacant 46 

.. Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1.. . 7/10/2012 



American FactFinder - Results 

- .,..~ ,.,. .... , 

<~· U.S. Census Bureau 
'· ·. 

r~~~tFinder C~ 
H1 OCCUPANCY STATUS 

Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171 .pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Dundee city, Oregon 

Total: 1,175 

Occupied 1,136 

Vacant 39 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml ?pid=DEC _1... 7110/2012 



American FactFinder - Results 

. .,- .... 
·<,· U.S. Census Bureau 

'• 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Keizer city, Oregon 

Total: 14,445 

Occupied 13,703 

Vacant 742 

. : Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid= DEC _1... 711 0/2012 



American FactFinder- Results 

~ _ ..... J 

</ U.S. Census Bureau 
..... . 

.-\ ~·II . N I ('A :\ 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Lafayette city, Oregon 

Total: 1,315 

Occupied 1,209 

Vacant 106 

Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml ?pid=DEC _1... 7/10/2012 



American FactFinder- Results 

. ...- .. ' , 

·<"/ U.S. Census Bureau ·... . 

.\ \! \.1( ll' \:\ 

FactFinder J 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

McMinnville city, Oregon 

Total: 12,389 

Occupied 11.~ 
Vacant 715 

·. Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1... 7110/2012 



American FactFinder- Results 

- , . . 
/.- U.S. Census Bureau ·-. 

.·1 ~·II . ){ ll". \ :-: 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut.Mississippi.New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Newberg city, Oregon 

Total : 8,265 

Occupied 7,736 

Vacant 529 

., Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1... 7/10/2012 



American FactFinder - Results 

. .- .... , 

·</ U.S. Census Bureau 
'· 

A .\II·.R lC A:;< 

FactFinder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 Olpl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire, Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Salem city, Oregon 

Total: 61,276 

Occupied 57,290 

Vacant 3,986 

..: Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _ 1... 7/10/2012 



American FactFinder- Results 

.-- . . 
.-<:,· U.S. Census Bureau .. ' 

.\ ~! I.JU( ,\:\ 

I~"actFinder )'-

H1 OCCUPANCY STATUS 
Universe: Housing units 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi,New Hampshire,Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Yamhill city, Oregon 

Total: 375 
Occupied 353 
Vacant 22 

.: Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml ?pid=DEC _1... 7110/2012 



EXHIBIT 7 



A B c D E 

2010 Census % of DBS Penetration 
Total DBS Occupied Housing In Franchise Area 

1 Community State Subscribers Units Column C I Column D 
2 DAYTON OR 235 797 29.49% 
3 DUNDEE OR 239 1,136 21.04% 
4 KEIZER OR 3.410 13,703 24.89% 
5 LAFAYETTE OR 437 1,209 36.15% 
6 MCMINNVILLE OR 2,454 11,674 21.02% 
7 NEWBERG OR 1,555 7,736 20.10% 
8 SALEM OR 12,657 57,290 22.09% 
9 YAMHILL OR 114 353 32.29% 

18252861.1 
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CERTIFICATE OF SERVICE 

I, Deborah D. Williams, do hereby certify on this 12th day of July, 2012 that a true and 

correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, postage 

prepaid to the following: 

Christy Ellis 
City Manager 
City of Dayton 
Post Office Box 339 
Dayton, OR 97114 

Chris Eppley 
City Manager 
City of Keizer 
Post Office Box 21 00 
Keizer, OR 97307 

Kent Taylor 
City Manager 
City of McMinnville 
230 NE 2nd Street 
McMinnville, OR 97128 

Dawn Wilson 
Senior Paralegal/Franchise Coordinator 
City ofNewberg 
Post Office Box 970 
Newberg, OR 97132 

Paula Terp 
Mayor 
City of Yamhill 
Post Office Box 9 
Yamhill, OR 97148 

William Lake, Chief, Media Bureau 
Federal Communications Commission 

Office ofthe Secretary 
445 12th Street, SW 
Washington, DC 20554 

DWT 1972926Sv I 0 I 07080-000049 

Rob Daykin 
City Administrator 
City of Dundee 
Post Office Box 220 
Dundee, OR 97115 

Preston Polasek 
City Administrator 
City of Lafayette 
Post Office Box 55 
Lafayette, OR 97127 

Candace Haines 
City Atto,rney 
City of McMinnville 
230 NE 211d Street 
McMinnville, OR 97128 

Mr. Kacey Duncan 
Franchise Administrator 
City of Salem 
555 Liberty Street SE 
Room 220 , 
Salem, OR 97132 

Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 


